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Chocolatier finds
success is sweet 
THERE’S a sweeter taste in
Wilmslow after Simon
Dunn opened his chocola-
terie on Alderley Road.

Returning to the home of
the walnut whip, the 46-year-old
chocolatier said he had been on
the lookout for premises in
town for some time.

And the new Willy Wonka of
Wilmslow said he is delighted
with the success of his shop
which has seen chocoholics
across the district, beating a
path to his door.

“What we find is that there’s
a lot of pride in a chocolate
town,” said Simon.

“You can see how much
pleasure people get as they
walk off eating chocolate.”

In spite of his growing
chocolate empire, the business
has remained a totally family
affair since it was founded over
20 years ago with all the choco-
lates made fresh on the premis-
es of the three shops.

Simon said: “Our biggest
niche is the fact we make our
own chocolates, so we never
have to worry about stock.

“Making it on the premises,
gives you a sense of the fresh-
ness - you can smell it.

“We melt the chocolate and
top it up throughout the day.

“All we have here is the raw
materials.”

The raw materials - Belgian
milk, white chocolate and 72
per cent dark chocolate bought
in 500lb blocks - are melted on
special chocolate wheels and
tempered, creating a vat of liq-
uid chocolate, which is kept at
an optimum temperature
throughout the day.

The fillings, made from pure
fruit paste to real liqueur and
fresh cream, are placed in spe-
cial moulds and the melted
chocolate poured over the top
and allowed to cool, creating
the freshest chocs possible.

From his initial range of

five chocolates, Simon has
developed over 300 varieties.

“We always try to find differ-
ent flavours,” he added, but it’s
his Baileys-infused chocolate
which is the clear leader in the
popularity stakes.

As well as fresh chocolates,
the Dunn business produces
novelty chocolates from mobile
phones and sunglasses to
motorbikes and shoes.

And catering to the
Wilmslow market Simon plans
to create a Bentley chocolate
car and has tweaked his choco-
late stiletto shoe, labelling it
Jimmy Choo.

Simon, 46, began his sweet
career in the confectionary
industry at Squirrel Horn
sweet factory in Stockport in
his teens.

He said: “I was offered a
summer job packing in a sweet
factory when I was 15 and fell in
love with the business.”

While he progressed up the

ranks at the factory, he went on
different confectionary cours-
es, which included working
with chocolate.

He started doing work at
home in his kitchen and in 1986
took the leap of faith, venturing
out on his own and starting a
chocolate workshop in his
garage.

Initially he focused on
wholesale customers, selling
produce to hotels before mov-
ing over to retail and starting
his first shop in Stockport three
years ago.

While he continues to satis-
fy the sweet cravings of the
North West, Simon’s ensuring
the recipes stay in the family.

His wife of 25 years, Anne,
runs the shop in Hazel Grove,
his son Oliver is at the Glossop
branch and has started his own
venture of chocolate-making
parties and his daughter
Camilla and her boyfriend
Andy work in Wilmslow.

Firms told
to keep data
protected 
SMALL businesses have a much lower
awareness of the Data Protection Act
than larger organisations, according
to new research.

So to promote a better understanding
of requirements under the act the
Information Commissioner, Richard
Thomas, has launched additional guid-
ance aimed specifically at small busi-
nesses.

A recent study revealed  just over half
of small businesses recognise the impor-
tance of keeping customers’ personal
information secure.

But only 22 per cent of small busi-
nesses were aware that under the Data
Protection Act they were required to
keep customer information accurate and
up to date.

Speaking at a data protection confer-
ence Mr Thomas, said: “In an age where
the risk of identity fraud is increasing
these findings are of considerable con-
cern.

“Individuals are regularly urged to
protect their personal information but
businesses, large and small, also have a
responsibility to ensure their customers’
information is secure and accurate.

Businesses must take this responsi-
bility seriously.”

Up to date 
The key principles of the act include

ensuring personal information is held
securely, that it is accurate and up to date
and that it is used for purposes which
people have been told about.

The new guidelines outline a number
of key factors which small and medium
sized businesses should consider when
training their staff to handle personal
information.

Mr Thomas said the office will not
hesitate to take action against the few
businesses which are failing to protect
personal information effectively.

The latest guidance is  one of a series
of short Good Practice Notes published
by the Information Commissioner’s
Office.

They are designed to help small and
medium sized businesses and explain
data protection in simple terms.

To download a copy, please go to
www.ico.gov.uk
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CELEBRATIONS were in full flow in London as
Marks & Spencer Handforth Dean employee,
Anila Rawal, attended a champagne reception.

Taking a well deserved break from the
Handforth Dean store where she is a section man-
ager, Anila joined more than 100 staff from across
the UK as they were each rewarded for up to 40
years of loyal service to the company.

As well as enjoying a champagne reception,
Anila, pictured with husband Sushil, received a
special gift of shares to mark her achievement of
25 years service.

Marks & Spencer’s chief executive, Stuart Rose,
said: “Marks & Spencer’s dedicated staff care
deeply about the way we do business. Their loyalty
and commitment can be seen everyday, particularly
with the first class customer service they provide.

“These awards are our way of showing our
appreciation for all the hard work they do and we
are delighted to celebrate this special occasion
with them all.”

Anila, who began her career as a beauty advi-
sor at the Manchester store, said: “I have really
enjoyed working for Marks & Spencer and have
made some very good friends during my time with
the company. I’ve learnt such a lot over my 25
years and am pleased to be part of such a great
team.”

As well as her commemorative gift, Anila was
also treated to a night to remember, enjoying a
West End Show and an overnight stay in a top
London hotel, before being whisked back home.
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Anila marks 25
years with store  


